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Important Notice 

• The information contained in this presentation is for information purposes only and does not 
constitute an offer or invitation to sell or the solicitation of an offer or invitation to purchase or 
subscribe for share in Robinson  Department Store Public Company Limited (“ROBINS” and shares 
in ROBINS, “shares”) in any jurisdiction nor should it or any part of it form the basis of, or be 
relied upon in any connection with, any contract or commitment whatsoever.  

• This presentation may include information which is forward-looking in nature. Forward-looking 
information involve known and unknown risks, uncertainties and other factors which may impact 
on the actual outcomes, including economic conditions in the markets in which ROBINS operates 
and general achievement of  ROBINS business forecasts, which will cause the actual results, 
performance or achievements of ROBINS to differ, perhaps materially, from the results, 
performance or achievements expressed or implied in this presentation. 

• This presentation has been prepared by ROBINS. The information in this presentation has not 
been independently verified. 

• No representation, warranty, express or implied, is made as to, and no reliance should be placed 
on, the fairness, accuracy, completeness or correctness of the information and opinions in this 
presentation. None of the ROBINS or any of its agents or advisers, or any of their respective 
affiliates, advisers or representatives, shall have any liability (in negligence or otherwise) for any 
loss howsoever arising from any use of this presentation or its contents or otherwise arising in 
connection with this presentation.   

• This presentation is made, furnished and distributed for information purposes only. No part of this 
presentation shall be relied upon directly or indirectly for any investment decision-making or for 
any other purposes.   

• This presentation and all other information, materials or documents provided in connection 
therewith, shall not, either in whole or in part, be reproduced, redistributed or made available to 
any other person, save in strict compliance with all applicable laws. 2 
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GDP & Consumption Growth 

Source: Bank of Thailand, NESDB and UTCC 

Consumer Confident Index Export (%YoY) 
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No. of foreign tourists 

Year  GDP  Export  Consumption  

2013 2.80% -0.10% 0.80% 

2014 0.90% -0.30% 0.60% 

2015 2.80% -5.60% 2.10% 

2016E 3.10%  -2.00% 1.80% 

Economic outlook 
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Year  

No. of foreign 

tourists         

(Thousand )  

%YoY 

2014 24,810 -6.5% 

2015 29,881 20.4% 

1Q16 9,039 15.5% 
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UPC BKK 

39 stores 42 stores 44 stores 

2014 2016F 

11 in BMR 
28 in UPC 

11 in BMR 
 31 in UPC Thailand 

Total stores 

11 in BMR 
33 in UPC 

Market position:  Middle to high income market 

Total saleable area: 497,000 sqm 

Total rental area: 357,000 sqm  

 

Currently 42 stores nationwide as of 1Q16 

2015 

No. of Stores 
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Significant focus on our SIGNATURE Categories 

• Health & Beauty 

• Luggage 

• Unisex/ Denim 

• Lingerie 

• Kids 

• Home 
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by 

Everyday Good Value 
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Making retail more than just shopping 

New services to drive footfall into our stores and increase 

dwell time: 

• Ear-piercing 
• Coffee Shop 
• Mobile Charger 
• Vending Machines 
• Playland 
• Fitness 
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Robinson NAKORNSRITHAM   AT 2 
(Lifestyle Department Store) 

Size 15,000SQM 

Opening Date 28-JUL-2016 

Future expansion in 2016 

Size 32,000SQM 

Opening Date 02-DEC-2016 

Robinson LOPBURI 
(Lifestyle mall) 
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Same Store sale (%YOY) 

-6.6% 

-1.0% 

-4.0% 

3.1% 2.6% 

1Q15 2Q15 3Q15 4Q15 1Q16 

Total income (Bt m) 
 

1Q16  
Total Revenue  

Bt7,346 Net sale 
 

87.1% 

Investment income  
 
 9.8% 

Other income 
 
               3.2% 

1Q15  
Total Revenue  

Bt6,885m 

Investment income  
 
 9.0% 

Other income 
 
               3.3% 

Net sale 
 

87.7% 

Total Store sale (%YOY) 

1.60% 

6.5% 

4.4% 

8.7% 

5.9% 

1Q15 2Q15 3Q15 4Q15 1Q16 

+6.7%  
YoY 
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623 670 717 

1Q15 4Q15 1Q16 

6,036  7,258  6,395 

1Q15 4Q15 1Q16 

Net sale & Investment income (Bt m) 

5.9%   (YoY) 
-11.9% (QoQ) 

24,300 23,896 25,185 

2013 2014 2015 

Net Sale (Bt m)  

Investment income (Bt m)  

1,300 
1,858 

2,554 

2013 2014 2015 

2013 2014 2015 1Q16 

Rental area (Sqm.) 234,000 310,000 357,000 357,000 

15.1%  (YoY) 
  7.0%  (QoQ) 
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1,629  2,037  1,764  

19.5% 20.5% 19.9% 

27.0% 28.1% 27.6% 

1Q15 4Q15 1Q16 

SG&A/ sale of good 

5,686  6,328  
 7,231  

23.4% 

26.5% 28.7% 

17.6% 
19.3% 

20.8% 

2013 2014 2015 

SG&A (Bt m) %Operating cost to sales 

SG&A vs. Operating Cost 

14 

Personnel 

Utilities 

D&A 

0% 

2% 

4% 

6% 

8% 

2013 2014 2015 1Q16 

Marketing 

Rent & Lease 

Historical %SG&A/Net sale (%) 



Gross profit and Operating profit (Bt m) 

5,914  5,843  6,163  

24.3% 24.5% 24.5% 

2013 2014 2015 

Gross profit (Bt m) and  gross margin (%)  

 1,491   1,789   1,608  

24.7% 24.6% 25.1% 

1Q15 4Q15 1Q16 

Gross profit GPM 

 711   778   795  

11.8% 
10.7% 

12.4% 

1Q15 4Q15 1Q16 

Operating profit  Operating margin (%) 

2,289  2,234  2,510  

9.4% 9.3% 
10.0% 

2013 2014 2015 

Operating  profit (Bt m) and  Operating margin (%) 
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EBIT (Bt m) and EBIT margin (%)   

 

2,647  2,638  2,961  

10.9% 11.0% 
11.8% 

2013* 2014 2015 

3,707  3,939   4,499  

15.3% 
16.5% 

17.9% 

2013* 2014 2015 

EBITDA (Bt m) and EBITDA margin (%) 

1,166  1,326  1,287  

19.3% 18.3% 20.1% 

1Q15 4Q15 1Q16 

EBITDA %EBITDA Margin 

829  929  917  

13.7% 
12.8% 

14.3% 

1Q15 4Q15 1Q16 

EBIT %EBIT Margin 

EBITDA and EBIT (Bt m) 
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EBIDA =EBIT+ Depreciation and Amortization- non cash item 
(excluding share of net profit from associated) 



Core profit and Net profit 

614  701  686  

10.2% 
9.7% 

10.7% 

1Q15 4Q15 1Q16 

1,951  1,927  2,153  

8.0% 8.1% 
8.5% 

2013* 2014 2015 

Net Profit %Net Profit Margin 

* 2013 excluded non-recurring items.     

496  550  564  

8.2% 
7.6% 

8.8% 

1Q15 4Q15 1Q16 

1,592  1,523  1,702  

6.6% 6.4% 6.8% 

2013* 2014 2015 

Core Profit %Core Profit Margin 

Net Profit (Bt m) and Net profit margin (%) 
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Core profit (Bt m) and Core profit margin (%)  



Strong Financial Position 

-0.33 
-0.37 

-0.17 

0.06 
0.10 0.11 

2011 2012 2013 2014 2015 1Q16 

Net DE(x) 
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Investor Relations Department 
Robinson Department Store Public Company Limited 

ir@robinson.co.th 

Tel. +662 169 2500 Ext. 4750-2 


